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AMENDMENTS TO THE CLAIMS 

Please amend the Claims as follows. Insertions are shown underlined while deletions are struck 
through . 

1. (currently amended): A method for attracting, increasing, or r e taining preparing 
customized custom e r int e r e st and loyalty in products of a particular busin e ss product packaging 
by varying images appearing on packages of products, said method comprising: 

a sel e cting a size of a group of packag e s that th e consumer will purchas e or 

use without th e consum e r s ee ing th e sam e imago repeat e d; 

b det e rmining a siz e of a group of different imag e s to b e plac e d on th e group 

of packag e s, th e siz e of said group of differ e nt imag e s b e ing a function of th e size of th e 
group of packag e s; 

e selecting diff e r e nt images e qual in number to siz e of th e group of diff e r e nt 

imag e s; and 

d preparing th e group of packages by placing on e imag e from th e group of 

diff e rent imag e s on on e packag e , and continuing by placing anoth e r imag e from th e group 
of diff e r e nt imag e s on anoth e r packag e , and furth e r continuing lik e wis e until e v e ry imag e 
of the group of diff e r e nt imag e s has be e n plac e d on on e packag e , such that e ach image 
from th e group of diff e r e nt images appears at least once on a packag e , and no packag e 
boars mor e than on e imag e from th e group of differ e nt imag e s, wh e r e by, it statistically 
lik e ly to a d e gre e acc e ptable to th e user of the m e thod that th e imag e s app e aring on e ach 
packag e in the group of packag e s ar e diff e r e nt. 

2. (previously presented) The method of Claim 1, wherein the method additionally 
comprises preparing more than one group of said packages at a time. 

3. (currently amended): The method of Claim 1, wherein the images in the group 
of different images are changed p e riodically after a selected time period . 

4. (currently amended): The method of Claim 1, wherein the method additionally 

comprises: 

a using th e method of claim 1 to producing a group of individual packag e s; 

b ass e mbling a consumer package by placing at l e ast two packag e s from th e 

group of individual packages into said consum e r packag e , 
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whereby, each individual package in the consumer package will likely appear to the consumer to 
bear different images. 

5. (currently amended): The method of claim 4, wherein the method additionally 
comprises placing at least three individual packages into said consumer package in a random 
visual order, 

whereby, the such individual packages in the consumer package will lik e ly a ppear to the 
consumer to bear a different form a ran dom image at each consumer's purchase . 

6. (currently amended): The method of claim 1, wherein the method additionally 

comprises: 

a using th e m e thod of claim 1 to produc e producing a group of consum e r 

packag e s; and 

b assembling a carton by placing at l e ast two packag e s from th e group of 

consum e r packag e s into said carton, 
whereby, each consumer package in the carton will appear to the consumer to bear different 
images at each consumer's purchase . 

7. (currently amended): The method of claim 6, wherein the method additionally 
comprises placing at least three consumer packages into said carton in a random visual order, 

whereby, the individual consumer packages in the carton will lik e ly form appear to the consumer 
to bear a different image at each consumer's purchase . 

8. (currently amended): The method of claim 1, wherein the size of a group of 
packages that the consumer will see without seeing the same image repeated is determined by 

a selecting a period of time, as a purchasing or us e cycl e for which non- 
repetition is desired; and 

b determining a typical number of packages purchased or used by the 
consumer over the selected period of time, which becomes the size of the group of 
packages. 

9. (currently amended): A method as claimed in claim L for attracting, incr e asing, 
or r e taining custom e r inter e st and loyalty in products of a particular busin e ss by varying 
imag e s app e aring on a packag e s of products, said method further comprising : 
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a selecting a period of time , as a purchasing or us e cycl e , for which it is 
desired that the consumer not see the same image repeated; and 

h s e l e cting a siz e of a group of individual packag e s of th e products to b e 

contain e d in a consum e r packag e ; 

e determining a size of a group of consumer packages that the consumer will 
purchase or use during the period of time; 

d determining a siz e of a group of diff e r e nt imag e s to b e placed on th e group 

of individual packag e s, th e siz e of said group of diff e rent imag e s b e ing a function of th e 
size of th e group of individual packag e s; 

e selecting diff e r e nt imag e s e qual in numb e r to siz e of th e group of diff e r e nt 

imag e s; 

f wherein in step (b\ the size of said group is also a function of the size of 
the group of consumer package that the consumer will purchase or use during the period 
of time , preparing suffici e nt groups of individual packag e s to fill th e group of consum e r 
packag e s, e ach of said group of individual packages b e ing pr e par e d by placing one imag e 
from th e group of differ e nt imag e s on on e individual packag e , and continuing by placing 
anoth e r image from th e group of differ e nt imag e s on anoth e r individual packag e , and 
furth e r continuing lik e wis e until e v e ry imag e of th e group of diff e r e nt images has b ee n 
placed on on e individual packag e , such that e ach imag e from th e group of diff e r e nt 
imag e s app e ars at l e ast onc e on an individual packag e , and no individual packag e b e ars 
more than one imag e from th e group of diff e r e nt imag e s; . 

g filling th e group of consum e r packag e s by placing a quantity of individual 

packag e s e qual in numb e r to th e siz e of th e group of individual packag e s into on e 
consum e r packag e , and continuing by placing anoth e r quantity of individual packag e s 
e qual in numb e r to th e siz e of the group of individual packag e s in anoth e r consum e r 
packag e , and furth e r continuing lik e wis e until e v e ry consum e r package in the group of 
consum e r packag e s is fill e d, 

wh e r e by, it is statistically lik e ly to a d e gr ee acceptabl e to th e us e r of th e m e thod 
that th e imag e s app e aring on e ach individual packag e contain e d within a consum e r 
packag e are diff e r e nt from th e images app e aring any individual packag e contain e d in any 
oth e r consum e r package in th e group of consum e r packag e s. 
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10. (previously presented) The method of Claim 9, wherein the method 
additionally comprises filling more than one group of consumer packages at a time. 

11. (currently amended): The method of Claim 9, wherein the images from the 
group of different images are changed periodically after a selected time period . 

12. (canceled) 

13. (currently amended): The method of claim 12, wherein the method 
additionally comprises filling more than one group of consumer packages at a time. 

14. (currently amended): The method of claim 12, wherein the method 
additionally comprises assembling a carton by placing at least two packages randomly selected • 
from the group of consumer packages into said carton, whereby, each consumer package in the 
carton will lik e ly appear to the consumer to bear a different image at each consumer's purchase . 

15. (currently amended): The method of claim 14, wherein the method 
additionally comprises placing at least three consumer packages into said carton in a random 
visual order, whereby the individual consumer packages in the carton will lik e ly appear to the 
consumer to bear a different form a random image at each consumer's purchase . 

16. (currently amended): The method of Claim 12, wherein the fist group of 
images is changed p e riodically after a selected time period . 

17. (currently amended): The method of Claim 12, wherein the second group of 
images is changed periodically after a selected time period . 

18. (currently amended): Packages of products producible by a mad e according 
the method of claim 1 for preparing customized product packaging by varying images appearing 
on packages of products, said method comprising : 

a selecting a size of a group of packages that the consumer will purchase or 
use without the consumer seeing the same image repeated; 

b determining a size of a group of different images to be placed on the group 
of packages, the size of said group of different images being a function of the size of the 
group of packages; 

c selecting different images equal in number to size of the group of different 

images; and 

d preparing the group of packages by placing one image randomly selected 

from the group of different images on one package, and continuing by placing another image 
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randomly selected from the group of different images on another package, and further 
continuing likewise until the size of package selected in step (a) is complete. 

wher e by, it app e ars to th e consum e r that most of tho images app e aring on e ach 
package in the group of packages ar e diff e r e nt. 
19.-20.(canceled) 

21. (new) The method of claim 1, wherein the period of time repeated is a 
purchasing or use cycle. 
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